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PROFILE

TECHNICAL 
SKILLS & CORE 
COMPETENCIES

•	 High energy, strategic leader with the demonstrated creative, technical and 
print & digital production knowledge and skills to catapult growth and revenue 
Accountable for delivery of multi-channel print/online related files.

•	 Detail-oriented, creative thinker who excels at keeping projects on time and 
on budget.

•	 COMPUTER GRAPHIC APPLICATIONS: Adobe CC (InDesign, Illustrator, Pho-
toshop, Dreamweaver & Adobe Acrobat Pro), WordPress, Mail Designer Pro 3, 
and Microsoft Office (Word, Excel and Power Point).

•	 PRINT PRODUCTION: Developer of final pre-press electronic files. Review col-
or proofs and press sheets. Establish strong relationships with pre-press and 
print vendors. Negotiate pricing within budgetary requirements.

•	 INTERACTIVE PRODUCTION: Develop final interactive files for online, email 
and digital viewing/interaction. Review, test and proof final files before loading 
and going live.

FREELANCE CREATIVE PROFESSIONAL
EVESHAM, NJ • JANUARY, 2012 TO PRESENT
Art Director (Traditional/Interactive) | Graphic Designer (Traditional/Interactive) 
| Project Manager | Print/Digital Production Designer & Manager | Illustration

Managing and providing creative and traditional and interactive production ser-
vices for businesses and non-profit organizations. Consulting with in-house cre-
ative departments and advertising agencies handling overflow work, special proj-
ects and campaign projects. Producing interactive and traditional visual solutions 
from concept to production through to final release.

BLENDED JOE (2020)
A different kind of coffee company, not found in local supermarkets. Primar-
ily an online company obsessed with providing their customers with the best 
tasting, highest quality coffee possible. Working as graphic designer and art 
director on new packaging initiatives.

ISI BOOKS (2012-PRESENT)
Providing art direction, graphic design and production for their magazine 
publications, books and student materials.

PROFESSIONAL EXPERIENCE

History / Literature  $22

The Literary Greatness of the South
In the early 1920s a collection of young Southerners at Vanderbilt University formed 
the literary group known as the Fugitives. Over the next few decades they and their 
followers exerted an enormous influence on the study of literature. Indeed, the 
“Southern Critics” included some of the most important American writers and critics 
of the twentieth century, among them Robert Penn Warren, Flannery O’Connor, 
John Crowe Ransom, Allen Tate, Donald Davidson, and Cleanth Brooks.

In The Southern Critics: An Anthology, editor Glenn C. Arbery gathers the most pene-
trating essays by these and other writers, bringing their significant contributions 
back into focus with his enlightening commentary. The Southern Critics speak-
directly to our time, offering remarkably prescient warnings about the threat that 

“progress” poses to traditional life and culture. It is time to recover the wisdom of 
these brilliant writers.

Glenn C. Arbery, the author of Why Literature Matters, is a literary critic and the 
d’Alzon Visiting Professor at Assumption College in Massachusetts.

“In these late, ever-darkening days of the industrial-technological 
revolution, Arbery has provided us with an essential guidebook to what 

Allen Tate called ‘a profound change . . . in the moral and religious 
outlook of Western man.’ ” 

—David Middleton, poetry editor, Modern Age

“The Southern tradition unexpectedly reemerged in the 1920s and ’30s in  
a brilliant outpouring of fiction, poetry, and literary criticism which challenged 

the American modernity of its time when the wood was still green. 
That critique speaks to us even more so today when the wood is dry.” 
—Donald Livingston, professor of philosophy, Emory University

The imprint of the 
Intercollegiate Studies Institute

Wilmington, Delaware
www.isibooks.org

Cover design by Richard Rossiter
Cover photos (left to right): Allen Tate (Library of Congress), Cleanth Brooks (Yale University Library), 
Flannery O’Connor (GCSU Foundation),  John Crowe Ransom (Vanderbilt University Special Collection), 
Robert Penn Warren (Library of Congress)

THE CANON
THE MAGA ZINE OF THE INTERCOLLEGIATE STUDIES INSTITUTE  |   2019  ISSUE

ISI: Filling the Void 
in Higher Education

Happy Warriors in the 
Liberal University

“An Intellectual Experience 
Like No Other”

25 Years of the  
ISI Honors Program

Proven Art Director | Helping Companies Translate Their Business Goals to Reality

mailto:Dtrost2012@icloud.com
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CONNECTIVE RX (PSKW, LLC) (2012-2019)
The pharmaceutical industry marketing leader in the field of co-pay assis-
tance initiatives. Providing creative direction, interactive product design, 
project management, art direction/graphic design, and print & interactive 
production management. This client continued with me from Breakaway 
Communications.

WE ARE ALEXANDER (2019)
Advertising and marketing agency for the Johnson & Johnson brands. Pro-
viding art direction, graphic design, and print/interactive  production of  
collateral materials.

ROBARD (FOOD SCIENCES) (2017)
Industry leader in the field of healthy food supplements. Providing art direc-
tion, graphic design, and print production for consumer packaging.

MOORE CAMPAIGNS (2017)
Political campaign advertising and marketing company. Providing creative 
direction, print production and production management of direct mail pieces 
and ads.

KIRKLAND & ELLIS (2017)
Law firm in Chicago, IL, partner in the firm needed an ebook version of a 
recently printed book to sell on amazon.com for the Kindle. Electronic pro-
duction of existing print file.

8.5” x 11”

BIN#  004682
PCN# CN
GRP# 
ID#  

Questions about TUDORZA PRESSAIR? 
Visit www.tudorza.com or call 1-800-236-9933.

Page Size: 8.5” x 11”

Please see full Prescribing Information at www.CrestorPI.com
You are encouraged to report negative side effects of prescription drugs to the FDA. Visit www.FDA.gov/medwatch or call 1-800-FDA-1088.

If you can’t afford your medication, AstraZeneca may be able to help. 
If you would like additional information regarding AstraZeneca products, please contact the Information Center at AstraZeneca in the US  
at 1-800-236-9933 , Monday through Friday, 8 AM to 6 PM ET, excluding holidays, or visit AstraZeneca-us.com 

CRESTOR is a registered trademark of the AstraZeneca group of companies.

Program managed by PSKW on behalf of AstraZeneca.
Product dispensed pursuant to program rules and federal and state laws.
©2016 AstraZeneca. All rights reserved. 3294642  10/16

  This product information is intended for US consumers only.

CRESTOR® (rosuvastatin calcium)

Please print full Prescribing Information

BIN#  

PCN#  

GRP#  

ID#
 

* Subject to eligibility.  Restrictions apply.
 Use this card each time you �ll your prescription.
 Valid for 14 months from �rst use. 

004682
CN
EC57002220

Savings for eligible patients with a prescription for CRESTOR Tablets 
and commercial prescription drug insurance.

Patient Eligibility for Savings Card: You may be eligible for this offer if 
you are insured by commercial insurance and your insurance does not 
cover the full cost of your prescription, or you are not insured and are re-
sponsible for the cost of your prescriptions.
Patients who are enrolled in a state or federally funded prescription insur-
ance program are not eligible for this offer. This includes patients enrolled 
in Medicare Part D, Medicaid, Medigap, Veterans Affairs (VA), Department 
of Defense (DOD) programs or TriCare, and patients who are Medicare 
eligible and enrolled in an employer sponsored group waiver health plan 
or government-subsidized prescription drug benefit program for retirees. If 
you are enrolled in a state or federally funded prescription insurance pro-
gram, you may not use this Savings Card even if you elect to be processed 
as an uninsured (cash-paying) patient.
This offer is not insurance and is restricted to residents of the United States 
and Puerto Rico, and patients over 18 years of age. This offer is valid for 
retail prescriptions only.  
Terms of Use: Eligible commercially insured patients with a valid prescrip-
tion for CRESTOR® (rosuvastatin calcium) Tablets who present this Sav-
ings Card at participating pharmacies will pay $3 for a 30-, 60-, or 90-day 
supply, subject to a maximum savings of $130 per 30-day supply, $260 per 
60-day supply, or $390 per 90-day supply. Eligible cash-paying patients 
will receive up to $130 in savings on out-of-pocket costs per 30-day sup-
ply. Offer good for 12 uses; each 30-day supply counts as 1 use. This offer 
is good for a 30-day supply, 60-day supply, or 90-day supply, and expires 
14 months from the date of first use. Other restrictions may apply. Patient is 
responsible for applicable taxes, if any. If you have any questions regarding 
this offer, please call 1-888-729-4100.
Nontransferable, limited to one per person, cannot be combined with any 

other offer. Void where prohibited by law, taxed, or restricted. Patients, 
pharmacists, and prescribers cannot seek reimbursement from health in-
surance or any third party for any part of the benefit received by the patient 
through this offer. AstraZeneca reserves the right to rescind, revoke, or 
amend this offer, eligibility, and terms of use at any time without notice. 
This offer is not conditioned on any past, present, or future purchase, in-
cluding refills. Offer must be presented along with a valid prescription for 
CRESTOR® (rosuvastatin calcium) at the time of purchase. 
BY USING THIS CARD, YOU AND YOUR PHARMACIST UNDERSTAND 
AND AGREE TO COMPLY WITH THESE ELIGIBILITY REQUIREMENTS 
AND TERMS OF USE. 
Pharmacist Instructions for a Patient with an Eligible Third Party: 
Submit the claim to the primary Third-Party Payer first, then submit the 
balance due to Therapy First Plus as a Secondary Payer COB with pa-
tient responsibility amount and a valid Other Coverage Code (eg, 8). The 
patient is responsible for the first $3 for a 30-, 60-, or 90-day supply, and 
the card will cover $130 per 30-day supply, $260 per 60-day supply and 
$390 per 90-day supply. Reimbursement will be received from Therapy 
First Plus. 
Pharmacist Instructions for a Cash-Paying Patient: Submit this claim 
to Therapy First Plus. A valid Other Coverage Code (eg, 1) is required. 
The card will cover up to $130 per 30-day supply. Reimbursement will be 
received from Therapy First Plus. 
Valid Other Coverage Code Required: For any questions regard-
ing Therapy First Plus online processing, please call the Help Desk at 
1-800-422-5604.

  
 
 

 

Simply take this printout along with your prescription for CRESTOR 
to your pharmacy to begin receiving savings on out-of-pocket costs 
that exceed $3 (up to a $130 savings limit) on each 30-day supply of 
your next 12 prescriptions of CRESTOR (30 tablets).*

*Subject to eligibility. Restrictions apply.
See eligibility restrictions below.

It’s easy to save on

CRESTOR.
 With the attached CRESTOR  

Savings Card,* your prescription  
for CRESTOR is just $3.

T O R T I L L A  S O U P

N A T U R A L LY  F L A V O R E D  A N D  S E A S O N E D
7 Packets-1.9 OZ (55g) Each / Net Weight 13.5 OZ (385g)

Distributed By:

R o b a r d  C o r p o r a t i o n
M o u n t  L a u r e l ,  N J  0 8 0 5 4

INGREDIENTS
Whey Protein Concentrate (From Milk), Calcium, Caseinate, Whey Protein 
Isolate, Dietary Fiber Blend (Resistant Maltodextrin, Inulin, Partially 
Hydrolyzed Guar Gum). Sunflower Oil, Cocoa (Processed with Alkali) 
Nonfat Milk, Fructose, Sodium Caseinate, Maltodextrin, Natural Flavor, 
Dipotassium Phosphate, Salt, Soy, Lecithin, Sodium Citrate, Tricalcium 
Phosphate, Cornstarch, Choline Bitartrate Magnesium Oxide, Monk Fruit 
Extract (Sweetener), Cocoa Extract, Mono and Diglycerides, Tocoph-
ererols (To Protect Flavor), Carrageenan, Stevia Leaf Extract, Modified 
Cornstarch, Vitamin C, Ferrous Sulfate, Zinc Sulfate, VitaminE (Alpha 
Tocopherol Acetate), Niacinamide, Copper Gluconate, D-Calcium Panto-
thenate, Bacillius coagulans GBI-30 6086, Gum Arabic, Maganese Sulfate, 
Vitamin A Palmitate, Whey, Sugar, Pyridoxine Hydrochloride, Riboflavin, 
Thiamin Mononitrate, Chromium Nicotinate Glycinate Chelate, Folic Acid, 
Molybdenum Glycinate Chelate, Selenium Glycinate Complex, Micro-
crystaline Cellulose, Biotin, Potassium lodide, Vitamin K (Phytonadione), 
Magnesium Carbonate, Vitamin D, Vitamin B12 (Cyanocobalamin)

CONTAINS: Milk and Soy Lecithin.

NOTICE:For weight reduction. Use only as directed in the New Direction 
Weight Management Program. Do not use in diets supplying less than 800 
calories per day without medical supervision.

NUTRITION FACTS
Serving Size 1 packet (55g)
Servings Per Container 7

Amount Per Serving
Calories 200  Calories from Fat 50

  % Daily Value*
Total Fat 6g  9%
 Saturated Fat 1g  5%
 Trans Fat 0g
Cholesterol 30mg  10%
Sodium 510mg  21%
Potassium 770mg  22%
Total Carbohydrate 14g  5%
 Dietary Fiber 5g  20%
 Sugars 5g
Protein 27g  54%

Vitamin A  35%
Vitamin C  35%
Calcium  35%
Iron  35%

Amount Per Serving % Daily Value
Vitamin D  35%
Vitamin E  35%
Vitamin K 35%
Thiamin  35%
Riboflavin  35%
Niacin  35%
Vitamin B6 35%
Folate 35%
Vitamin B12 35%
Biotin  35%
Pantothenic Acid 35%
Phosphorus  35%
Iodine  35%
Magnesium  35%
Zinc 35%
Selenium  35%
Copper 35%
Manganese  35%
Chromium  35%
Molybdenum  35%

*Percent Daily Values are based on a 2,000 calorie diet. 
Your daily values may be higher or lower depending on 
your calorie needs.
 Calories  2,000  2,500
Total Fat Less Than 65g 80g
     Sat Fat Less Than 20g 25g
Cholesterol Less Than 300mg 300mg
Sodium Less Than 2,400mg 2,400mg
Potassium  3,500mg 3,500mg
Total Carbohydrate  300g 375g
     Dietary Fiber  25g 30g
Protein  50g 65g
Calories per gram: Fat 9 • Carbohydrate 4 • Protein 4

Reach you goals for a healthier life with the 
New Direction® weight management system.

Your New Direction team is helping your master the 
nutrition, exercise and lifestyle skills necessary for 
success. They’re guiding and supporting you through 
the program, every step of the way.

New Direction nutritional products–beverages, hot 
cocoa, soups, puddings, smoothie and bars–provide 
optimal nutrition as you follow your medically-super-
vised weight management system. Each product is 
flavorful, satisfying and convenient to use.

Your dietitian and physician have provided guidelines 
and a nutrition plan to meet your specific needs. 
Please follow their recommendations when using this 
and other New Direction products.

Nutrition facts follow Food and Drug Administration (FDA) rounding rules.

T O R T I L L A  S O U P

 DIRECTIONS 
1. Empty contents of one packet 

into a large glass

2. Add 9 ounces of cold water

3. Stir until dissolved

4. If using a blender, blend at  
the lowest speed to minimize 
foaming

INVOKANA® (canaglifl ozin) is the only T2D therapy approved by the FDA to reduce the risk of ESKD, doubling of serum 
creatinine, CV death, and HHF in adults with T2D and diabetic nephropathy with albuminuria >300 mg/day.1

Janssen Pharmaceuticals, Inc.
Canaglifl ozin is licensed from Mitsubishi Tanabe Pharma Corporation.

© Janssen Pharmaceuticals, Inc. 2019                      October  2019                      cp-120915v1

CV=cardiovascular; DKD=diabetic kidney disease; eGFR=estimated glomerular fi ltration rate; ESKD=end-stage kidney disease; FDA=U.S. Food and Drug Administration; HHF=hospitalization for heart failure; SGLT2i=sodium-glucose co-transporter 2 inhibitor; T2D=type 2 diabetes. 

E nd-stage kidney disease was defi ned as dialysis for ≥30 days, kidney transplantation, or an eGFR <15 mL/min/1.73 m2 sustained for ≥30 days.

References: 1. INVOKANA® [prescribing information]. Titusville, NJ: Janssen Pharmaceuticals, Inc. 2. Jardiance® [prescribing information]. Ridgefi eld, CT: Boehringer lngelheim Pharmaceuticals, Inc. 3. Farxiga® [prescribing information]. Wilmington, DE: AstraZeneca Pharmaceuticals LP. 4. Steglatro™ [prescribing information]. Whitehouse Station, NJ: Merck Sharp & Dohme Corp., a subsidiary of Merck & Co., Inc.

IMPORTANT SAFETY INFORMATION

WARNING: LOWER-LIMB AMPUTATION

•  An increased risk of lower-limb amputations associated with INVOKANA® use versus placebo was observed in CANVAS (5.9 vs 2.8 events per 1000 
patient-years) and CANVAS-R (7.5 vs 4.2 events per 1000 patient-years), two large, randomized, placebo-controlled trials in patients with type 2 
diabetes who had established cardiovascular disease (CVD) or were at risk for CVD.

•  Amputations of the toe and midfoot were most frequent; however, amputations involving the leg were also observed. Some patients had multiple 
amputations, some involving both limbs.

•  Before initiating, consider factors that may increase the risk of amputation, such as a history of prior amputation, peripheral vascular disease, 
neuropathy, and diabetic foot ulcers.

•  Monitor patients receiving INVOKANA® for infection, new pain or tenderness, sores, or ulcers involving the lower limbs, and discontinue if these 
complications occur.

CONTRAINDICATIONS
• Serious hypersensitivity reaction to INVOKANA®

• Patients with severe renal impairment (eGFR <30 mL/min/1.73 m2) who are being treated for glycemic control

• Patients on dialysis

WARNINGS and PRECAUTIONS
•  Lower-Limb Amputation: An increased risk of lower-limb amputations associated with INVOKANA® use versus placebo was observed in CANVAS (5.9 vs 2.8 events 

per 1000 patient-years) and CANVAS-R (7.5 vs 4.2 events per 1000 patient-years), two randomized, placebo-controlled trials evaluating patients with type 2 diabetes 
who had either established cardiovascular disease or were at risk for cardiovascular disease. The risk of lower-limb amputations was observed at both the 100-mg and 
300-mg once-daily dosage regimens.

    Amputations of the toe and midfoot (99 out of 140 patients with amputations receiving INVOKANA® in the two trials) were the most frequent; however, amputations 
involving the leg, below and above the knee, were also observed (41 out of 140 patients with amputations receiving INVOKANA® in the two trials). Some patients had 
multiple amputations, some involving both lower limbs.  

     Lower-limb infections, gangrene, and diabetic foot ulcers were the most common precipitating medical events leading to the need for an amputation. The risk of 
amputation was highest in patients with a baseline history of prior amputation, peripheral vascular disease, and neuropathy.

    Before initiating, consider factors in the patient history that may predispose to the need for amputations, such as a history of prior amputation, peripheral vascular 
disease, neuropathy, and diabetic foot ulcers. Counsel patients about the importance of routine preventative foot care. Monitor patients for signs and symptoms of 
infection (including osteomyelitis), new pain or tenderness, sores, or ulcers involving the lower limbs, and discontinue if these complications occur.

•    Hypotension: INVOKANA® causes intravascular volume contraction. Symptomatic hypotension can occur after initiating INVOKANA®, particularly in the 
elderly, and in patients with impaired renal function, low systolic blood pressure, or on diuretics or medications that interfere with the renin-angiotensin-
aldosterone system. Before initiating INVOKANA®, volume status should be assessed and corrected. Monitor for signs and symptoms after initiating.

•    Ketoacidosis: Ketoacidosis, a serious life-threatening condition requiring urgent hospitalization, has been identifi ed in patients with type 1 and 2 diabetes 
mellitus receiving SGLT2 inhibitors, including INVOKANA®. Fatal cases of ketoacidosis have been reported in patients taking INVOKANA®. Before initiating 
INVOKANA®, consider factors in patient history that may predispose to ketoacidosis. Monitor for ketoacidosis and temporarily discontinue in clinical 
situations known to predispose to ketoacidosis.

•    Acute Kidney Injury: INVOKANA® causes intravascular volume contraction and can cause acute kidney injury. Acute kidney injury, requiring hospitalization 
and dialysis, has been reported. Initiation of INVOKANA® may increase serum creatinine and decrease eGFR. Before initiation, consider factors that may 
predispose patients to acute kidney injury. Consider temporarily discontinuing INVOKANA® in any setting of reduced oral intake or fl uid losses; monitor 
patients for signs and symptoms of acute kidney injury. If it occurs, promptly discontinue and treat. Evaluate renal function prior to initiation and monitor 
periodically thereafter.

•    Urosepsis and Pyelonephritis: Serious urinary tract infections, including urosepsis and pyelonephritis, requiring hospitalization have been reported in 
patients receiving SGLT2 inhibitors, including INVOKANA®. Treatment with SGLT2 inhibitors increases this risk. Evaluate for signs and symptoms and treat 
promptly.

•    Hypoglycemia With Concomitant Use With Insulin and Insulin Secretagogues: INVOKANA® can increase the risk of hypoglycemia when combined with 
insulin or an insulin secretagogue. A lower dose of insulin or insulin secretagogue may be required.

•    Necrotizing Fasciitis of the Perineum (Fournier’s Gangrene): Necrotizing fasciitis of the perineum, a rare but serious and life-threatening necrotizing 
infection requiring urgent surgical intervention, has been identifi ed in postmarketing surveillance in female and male patients with diabetes mellitus receiving 
SGLT2 inhibitors, including INVOKANA®. Serious outcomes have included hospitalization, multiple surgeries, and death. If suspected, start treatment 
immediately with broad-spectrum antibiotics and, if necessary, surgical debridement. Discontinue INVOKANA®.

•    Genital Mycotic Infections: INVOKANA® increases risk of genital mycotic infections, especially in uncircumcised males or patients with prior infections. 
Monitor and treat appropriately.

•    Hypersensitivity Reactions: Hypersensitivity reactions, including angioedema and anaphylaxis, were reported with INVOKANA®; these reactions generally 
occurred within hours to days after initiation. If reactions occur, discontinue INVOKANA®, treat, and monitor until signs and symptoms resolve.

•  Bone Fracture: Increased risk of bone fracture, occurring as early as 12 weeks after treatment initiation, was observed in patients using INVOKANA®. Prior to 
initiation, consider factors that contribute to fracture risk.

DRUG INTERACTIONS
•    UGT Enzyme Inducers: Co-administration with rifampin lowered INVOKANA® exposure, which may reduce the effi  cacy of INVOKANA®. For patients with 

eGFR ≥60 mL/min/1.73 m2, if an inducer of UGTs (eg, rifampin, phenytoin, phenobarbital, ritonavir) is co-administered with INVOKANA®, increase the dose to 

200 mg (taken as two 100 mg tablets) once daily in patients currently tolerating INVOKANA® 100 mg. The dose may be increased to 300 mg once daily in 
patients currently tolerating INVOKANA® 200 mg and who require additional glycemic control.
For patients with eGFR <60 mL/min/1.73 m2, if an inducer of UGTs is co-administered with INVOKANA®, increase the dose to 200 mg (taken as two 100 mg 
tablets) once daily in patients currently tolerating INVOKANA® 100 mg. Consider adding another antihyperglycemic agent in patients who require additional 
glycemic control.

•  Digoxin: There was an increase in the AUC and mean peak drug concentration of digoxin when co-administered with INVOKANA® 300 mg. Monitor appropriately.

•    Positive Urine Glucose Test: Monitoring glycemic control with urine glucose tests is not recommended in patients taking SGLT2 inhibitors. Use alternative 
methods to monitor glycemic control.

•    Interference With 1,5-Anhydroglucitol (1,5-AG) Assay: Monitoring glycemic control with 1,5-AG assay is not recommended in patients taking SGLT2 
inhibitors. Use alternative methods to monitor glycemic control.

USE IN SPECIFIC POPULATIONS
•    Pregnancy: INVOKANA® is not recommended in pregnant women, especially during the second and third trimesters.

•    Nursing Mothers: INVOKANA® is not recommended while breastfeeding.

•    Pediatric Use: Safety and eff ectiveness in patients <18 years of age have not been established.

•  Geriatric Use: Patients ≥65 years had a higher incidence of adverse reactions related to reduced intravascular volume, particularly with the 300-mg dose; 
more prominent increase in the incidence was seen in patients who were ≥75 years. Smaller reductions in HbA1c relative to placebo were seen in patients ≥65 
years.

•  Renal Impairment: The effi  cacy and safety of INVOKANA® for glycemic control were evaluated in a trial that included patients with moderate renal 
impairment (eGFR 30 to <50 mL/min/1.73 m2). These patients had less overall glycemic effi  cacy, and patients treated with 300 mg per day had increases in 
serum potassium, which were transient and similar by the end of the study. Patients with renal impairment using INVOKANA® for glycemic control may be 
more likely to experience hypotension and may be at a higher risk for acute kidney injury. INVOKANA® is contraindicated in patients with ESKD on dialysis.

•    Hepatic Impairment: INVOKANA® has not been studied in patients with severe hepatic impairment and is not recommended in this population.

OVERDOSAGE
•    In the event of an overdose, contact the Poison Control Center and employ the usual supportive measures.

ADVERSE REACTIONS
•     The most common adverse reactions associated with INVOKANA® (5% or greater incidence) were female genital mycotic infections, urinary tract infections, 

and increased urination.

cp-68813v3

INDICATION
INVOKANA® (canaglifl ozin) is indicated:
• as an adjunct to diet and exercise to improve glycemic control in adults with type 2 diabetes mellitus
• to reduce the risk of major adverse cardiovascular events (cardiovascular death, nonfatal myocardial infarction, and nonfatal stroke) in adults with type 2 diabetes mellitus and established cardiovascular disease (CVD)
• to reduce the risk of end-stage kidney disease (ESKD), doubling of serum creatinine, cardiovascular (CV) death, and hospitalization for heart failure in adults with type 2 diabetes mellitus and diabetic nephropathy with albuminuria >300 mg/day
INVOKANA® is not recommended in patients with type 1 diabetes or for the treatment of diabetic ketoacidosis.

Please see full Prescribing Information, including Boxed WARNING, and Medication Guide for INVOKANA® available at this booth.

See a representative inside this booth to learn how INVOKANA® can treat a lurking threat in T2D

In patients who have T2D and diabetic nephropathy (ie, DKD) with albuminuria >300 mg/day,
INVOKANA® is the only SGLT2i proven to slow the progression of DKD

and reduce the risk of HHF1-4
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As your  
Delegate,  

I’ll stand up  
to the divisive  

Trump agenda and  
protect our 

Northern 
Virginia 
values.
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A DEALMAKER’S

GUIDE TO

CFIUS
Answers to Common  

Questions from Boards,  
Bankers and Investors

MARIO MANCUSO
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ROADARY OUTDOOR (2011-2016)
Freelance media buyer/planner for a casino located in Miami, OK. Provided 
media planning, recommendations and placement within the Joplin, MO and 
surrounding Oklahoma markets. Trafficking of online, radio and video (TV) 
creative.

THE DESMOND HOTELS (2012-2013)
The Desmond is one of the premier hotels with locations Malvern, PA and  
Albany, NY. I provided marketing materials, interactive and traditional adver-
tising including email marketing, banner ads, radio, video display, outdoor 
and print. This client is a carry over from Breakaway Communications.

GIRLFRIENDZ MAGAZINE (2012-2013)
Girlfriendz: The Thinking Woman’s Magazine is devoted exclusively to “Baby 
Boomer” women. Their readers live in Camden, Burlington and Gloucester 
Counties in New Jersey. Interactive art director and production manager for 
the online deliverables through the website including social and targeted 
email marketing. This client is a carry over from Breakaway Communications 
where I also handled the publication design and print production.

Albany’s premier meeting and conference center.
Certifi ed by the International Association of Conference Centers.

660 Albany-Shaker Road  •  Albany, NY 12211  •  518.869.8100 
Also The Desmond Hotel & Conference Center, Great Valley (Philadelphia area)  •  1.800.575.1776  •  www.desmondgv.com 

To arrange a tour, or schedule your next meeting call us at
1.800.448.3500 or email conferencecenter@desmondhotels.com

ex.traor.di.nary - adj
1. used by meeting attendees to describe 
 their experience at the Desmond Hotels.
2. for more defi nitions go to: 
 www.desmondhotels.com

★  ★  ★  ★

If it’s important to you…trust it to us!
Our unique 107 seat amphitheatre
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Hotel and Conference Center

Accomodations, amenities and service
that will make you and your guests

feel right at home...

The Desmond is a full service hotel – and we take pride in
exceeding expectations. Your quiet, spacious room is designed
to be inviting and comfortable. Complimentary WiFi is
available throughout the Hotel.

Our numerous amenities will enhance your stay and provide
relaxation or exhilaration – whichever your mood requires.
We have a modern indoor pool and whirlpool, a 24-hour
Business Center, fully-equipped fitness center, tennis courts
and outdoor walking trail.

Complimentary hotel shuttle service is provided within
a ten mile radius of the hotel with advance notice, based on
availability. Our hotel shuttle is also available, with
reservations, to and from the Paoli station, where Amtrak
and Regional Rail service run daily. Private Airport Limousine
transportation to and from Philadelphia International Airport
is also available with reservations.

Hotel and Conference Center
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The Desmond is less than one mile from the new electronic interchange (#320) of the
PA Turnpike at Route 29. Our strategic location is less than an hour from many destinations.

Plymouth Meeting: 15 minutes
Philadelphia: 35 minutes
King of Prussia: 7 minutes
West Chester: 20 minutes

Horsham: 25 minutes

Fort Washington: 20 minutes
Willow Grove: 25 minutes
Wilmington: 45 minutes
Harrisburg: 50 minutes
Reading: 30 minutes

Are You a Closet  Entrepreneur?  • The Hidden Beauty of Thrift Shop Shopping 

Actress, Singer, Author…
ah heck, SHE’S JEANNIE!

Volume 6 • Issue 5  September/October 2013      $3.95

Barbara 
Eden

Enter
Our Girlfriendz-

Drs. Cohen & Swartz 
“Look Years Younger!” 

Contest

MINUTEMAN PRESS
WEST BERLIN, NJ — FEBRUARY, 2019 TO NOVEMBER, 2019
Graphic Designer | Print Production Tech

I am using my 30 years of print production experience to help this franchise’s new 
owner grow the business. Graphic print production for press and digital output. 
Finishing of print pieces including: padding, cutting, packing, etc.

F O R  M AY O RM AY O RM AY O R

JAMILA 
ODOM
GARNETT

Jamila Odom Garnett 
57 White Horse Pike 
Chesilhurst NJ 08089

Paid for and authorized by Jamila Odom Garnett

C H E S I L H U R S T  B O R O .  P R I M A R Y • J U N E  4 T H

As Mayor, I will serve the citizens to the best of my ability. I will do 
what is best for our Community. I support  Redevelopment,  Economic 
Development, Police Department, Renovations to the Park for a Challenge 
Playground, and continue working for the Chesilhurst Community.

Let’s make a dif ference together.
Meet & Greet • May 25th 10am-2pm • LeAnna Harris Park, Center Ave.

Local 
Postal Customer

   C o l u m n  4

WRESTLING



BREAKAWAY COMMUNICATIONS, LLC
MARLTON, NJ — MAY, 2000 TO DECEMBER, 2011
Owner | Art Director | Graphic Designer | Production Manager | Project Manager

Built and managed a company providing large agency service through a freelance 
staff of 15+ plus external agency partners. Developed business / sales, led daily 
operations, and served as creative lead, project manager, and production manag-
er. Delivering marketing, publication and non-traditional projects within and  
under budget.

CLIENTS:

CALL SCIENCES
EDISON, NJ — JULY, 1998 TO MARCH, 2000
Creative Director | Print Production Manager

Recruited to establish the in-house creative marketing department for an R & D 
company struggling to market a highly innovative “virtual office” product. Drove 
the creative and strategic management for all marketing products for the US, UK / 
Europe,and South American Offices. Managed a staff of 8, creating marketing and 
product campaigns. Determined all project budgets.

GLOBAL TELECOMMUNICATIONS SOLUTIONS 
PHILADELPHIA, PA & ELMONT, NY — JANUARY, 1997 TO JULY, 1998
Director of Creative Services | Art Director | Production Manager

Started up creative branch in new corporate headquarters and managed second 
location concurrently. Created collateral materials, POS, POP and packaging, prod-
uct design for retail, promotional and licensing applications and advertising for the 
company and its clients. Targeted direct consumers and large corporations.

•	 Paved the way for profitability partnering with the Controller to establish 
operations, budget, and protocols. 

•	 Pioneered solutions on creative issues, production challenges, and licensing 
areas not previously faced. 

•	 Presentation of creative marketing concepts to senior management
•	 Spearheaded the development of a brand identity for the new sales division 

in the US and UK. Successfully found a market niche targeting sales forces of 
small and mid-sized companies that made them look bigger than they were.

THE SCORE BOARD  
CHERRY HILL, NJ — NOVEMBER, 1994 TO JANUARY, 1997
Creative Manager | Senior Art Director 

Led a 5-person in-house creative department as well as external creative service 
companies. Collaborated with production and brand managers to develop creative 
marketing for licensed brands in the entertainment, consumer and sports arenas.

•	 Created award-winning and industry-changing trading card designs that 
consistently sold out! 

•	 Define needs for photos and other art and research images 
•	 Established job specifications to conform to budgetary limits 
•	 Help set the creative direction for in-house product meetings
•	 Partner with other disciplines (brand managers, traffic, production) to 

provide comprehensive and inclusive project management



RICHARD YEAGER ASSOCIATES
ART DIRECTOR — 1992-1994
A. WHITCOMB & ASSOCIATES
GRAPHIC DESIGNER — 1991-1992
PLYMOUTH INC.
ASSISTANT ART DIRECTOR — 1990-1991
BODOFF & CO. 
ASSISTANT ART DIRECTOR | GRAPHIC DESIGNER — 1988-1990

ART INSTITUTE OF PHILADELPHIA
PHILADELPHIA, PA — SEPTEMBER, 1985 TO APRIL, 1988
Associates Degree in Specialized Technologies  

Major: Visual Communications with concentration in Advertising and  
Graphic Design.

EDUCATION


